marketware”

Healthca
re relationshi
ip managem
e
nt & data analytics technol
ogy that str
engthens
your

competitive
advanta .
ge by identifyi
ifying, managing & measuri
uring new
growth o
pportunities

Network Utilization Analysis

profile Filters: & \ ug) \ R \ @ \

on Analysis

Specla\(y Type speclalty Network Status Network Group primary Affiliation State county
Initial provider Filters pCP | (AW (AW «| A (AW «| law <) [(Muttiple Values)
spedalty Type speclalty Network Status Network Group primary Affiliation State county Zip
(AL +| | AW «| A «| | aw il
g:241

secondary provider
(AW

Filters (Mu\l\pleVa\ues) « | A

Capture by specialty =
¢ specialty Q. aSCend—

Capture b Network Status
shared patients reated by @ secondary provide!

cent of shared patients from Initial to secondary

Shared patient Capture

percent of shared patients from |nitial to secondary Pper

secondary speclalty provider Count shared patients

59,056 26,327
Cardto\ogy-Caxd\ovascu\av Disease 49 15441

890
28% ch\ogy-(cenera\\sl) 23 10,355
Ormopaemcs-ouhopaed\c surgery 35 8,839
Gaslroemero\ogy-\Geneva\\sﬂ 23 8,205
63% Obstetrics @ Gynecology-((‘-enera\\sn 42 7,037 _
Delmalo\ogy-((}enera\\sn 20 6,528 —
psychiatry 0 Neuro\ogy-Neuro\ogy 19 ce1 T
onary Diseasé 27 5,041 -

out-of- Targeted Pu\monology-Pu\m
Network Competitor Nephro\ogy-lceneraltsx) 19 4708 T

20,247
R'\chard B gchultz, DO

106,520
shared patients with
517
secondary Provider®

In-Network Network
Friendly

Targeting

{1

Last Activity 4/19/2

Number of Provider to view | 100

Initial provider Count 117 Direct
(302 541-450 0

-\n-Ne\wo(k -Networanend\y -Tavgekedcompe&itov -Oux-of-Netwovk

Top Initial providers
Cell
shared patients % by Network Status same period, Priof Year (302 31A»5508

Initial provider Network Status Spech\ty primary Affiliation
Luther, Stephen sean Targeted Ccompetitor Internal Med\clne-lcenera\\sn Hiton Head Rregional Medical 4926 ’ ’ Gl
pardes, Nichotas P n-Network internal Med\c\ne-\&eneva\\su Low Country Medical GrouP 3773 ’ ’ rbshu\u@at\an\\cov(\'w com
Jordan, Patrick M out-of-Network Family Med\cine-lcenevausu patrick M Jordan Md 3,659 ’ ’
perrick, Fletcher carl n-Network Internal Med\dne-(Geneu\\st\ Low Country Medical GrouP 3,364 ’ ’ Tyee
Cummings, SCOt w out-of-Network Internal Med\ckne—(Geneval\sx) palmetto Medical GrouP 3,127 ’ ’ physicia®
patel, Kamal J out-of -Network Family Memc\ne-kceneva\isu palmetto Medical GrouP 2971 — ’ specialty
Goetze, Lyn? Marle Out-of-Network Family Med\:\ne-(Genevausn palmetto Medical GrouP 2,791 — ’ Orthopaedics
usy  Doctors care 2,774 — ’ a
Sub SpEUa\ky
Adult Reconsuucwe Ov\hopaedtc surgery

Family Med\c\ne»(c\eneva

Out-o(-Ne\wovk

Lusik, Robert c
Network Group

Group practice

rnal Medicine Vi

+| ABM Inte

N



Get the insights you need to effectively influence
physician recruitment, alignment and growth.

More than 200 health systems nationwide rely on Marketware

to guide their growth strategies. Will you be next?

Robust Growth Suite

Ascend-Physician Relationship Management: Ascend manages every aspect of your physician

_- outreach. Liaisons can quickly document issues and activities, review physician profiles, plan
— initiatives and use Ascend’s routing to maximize time in the field. Physician Relations Directors
can use team activity and other reports to measure and communicate liaison effectiveness.
Scout—Business Intelligence: Scout analyzes numerous data points including internal EHR, state
£\ hospital and ambulatory claims and prescription data to provide clear insights on physician referral
\ / behavior across your region. Use Scout’s robust and intuitive dashboards to find and prevent leakage,

identify competition, target referral sources and discover new growth opportunities.

Embark—Physician Recruitment & Onboarding: Embark empowers cross-team collaboration
A with full transparency into your candidate tracking and onboarding processes. Designed by and
A for healthcare recruiters, Embark’s easy-to-use interface helps you increase the number of quality

providers in your pipeline, decrease the time to fill positions and improve new provider retention.

Centric—Physician Marketing: With Centric's advanced list segmentation, you can reinforce field

@ activities by sending key messages to target physician audiences. In addition to strengthening your
brand, Centric campaigns integrate into Ascend’s physician profiles. So, your team has clear visibility
into what communications are being sent and acted on.

The Right Tools for Strategic Growth

Technology can often feel overwhelming. With Marketware, you can take
the complexity out of analyzing data, managing physician recruitment and
outreach and tracking marketing campaign performance.

Get an Exclusive Look
Inside Our Technology

& Marketware's cloud-based technology offers:

e Seamless integration between all Growth Suite products for end-to-end visibility Request Demo

» Leakage & market opportunity reports that easily visualize ROI

e User-friendly interface for increased team adoption

¢ Robust data analytics to explore inpatient & outpatient data trends by marketware.com ¥ f in
geography, service line, affiliations, procedure groups & more!


https://www.marketware.com/centric-physician-marketing/
https://www.marketware.com/scout-healthcare-business-intelligence/
https://www.marketware.com/ascend-physician-relationship-management/
https://www.marketware.com/request-demo/
https://www.marketware.com/
http://www.facebook.com/marketware
https://www.linkedin.com/company/marketware-systems/
https://twitter.com/Marketware
https://www.marketware.com/embark/

